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This report, the first in a series of four, describes 
part of a national study commissioned by the Corporation for Public 
Broadcasting to investigate audience awareness of public television, 
"level of viewing, and reaction to programming and on^air fund 
raising. Specifically, this segment investigated the level of 
awareness of public television, the degree of viewing of public 
television, and demographics of subsegments of the population « 
identified in terms of their degree of involvement withspublic 
television. Data were collected from telephone/interviews wit4rM>|083 
randomly selected adults living in telephone-alid*television / 
households* Appendixes inclu^de a discussioiji of evaluation ^ /. * 
methodology, a copy of the questionnaire used in the investxgation, 
and* an analysis of conceptual and procedural aspects of alternati^ve 
definitions of awareness and viewing of public television. (KS) 
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FOREWOl^n 



During February 1976, a national survey was ^ conducted to in- 
vestigate public television awareness and viewing, and ^reac- 
tions to on-air fund-raising and programming. A description * 
of the conduct of that sur\>ey and an analysis of the results 
have been organized into four reports , each concentrating on 
one aspect of the 'study, as follows: * ^ 

1. Awareness and Viewing ^ ■ ' 

2. On-air Fund-Raising 

3. Programming * . - . 

4. Methodology 

All four reports are available from the Corporation' for Public 
broadcasting, which comm.issioned- the study. The survey was 
performed by Statistical -Research , Inc. of Westfield, New ^ 
Jersey . 

Because the investigation is based on a survey, among a sample 
of persons, rather than among all persons, the data are , sub- 
ject to sampling errors. Mpreover, survey results ^^re ob- 
tained through particular procedures -which are subject to non- 
sampling errors that may be as^oc^iafted with the type^^of sample 
selected, the use of telephone/ households , ^he: fact_that not 
all designated sample members /cooperated , -^he au^sjtior^s that 
were asked, and so forth. Therefore , ^ in interpreting^ these 
data, the user should give full^^nsideration to . the ^ methods 
'used to compile them. Each of the f irst three reports listed 
abcTveYContains a brief methodological appendix. The reader 
is also encouraged to review the more comprehensive report 
"devoted to methodology. ' \ ■ ^ 
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INTRODUCTION 



This report is one of four describing a nationwide study of 
public television awareness and viewing,, and reactions to* on- 
air fund appeals and programming . 

Purpose 

The study was to investigate: 

the level of awareness of public television 
among the adult population of the United 
States as of early 1976; 

the Jevel of viewing of public tele.vision; 

reactions to on-air f uncL^raising by public 
tele^inion stations ; ^ 

reactions to current programming on tele-^ 
vision in general and' public television 
specifically; 

perception of gaps in programming that 
people want to have f illec^ ; 

demographics of subsegments of the popula- 
tion jidentif ied in terms of their degree 
\ of involvement with public television. 

Not all of these purposes were assigned equal priority: prime 
emphasis was on awareness, viewing, and fund-raising rather 
than on programming. It was intended that the study provide 
benchmark data against which to track trends in PTV awareness 
and ' viewing , and- in reactions to on-air pledge campaigns, over 
time. For that reason, the survey was conducted in February, 
prior to Festival '76, to obtain a reading inde.pe-ndent of the 
special effects of the major promotional effort of the public 
television year . . . i 
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Procedur es / 

Interviews were conducted by telephone with 1083 adults, 18 
'years of .age or older, randomly selected frpm among all adults 
living in telephone and 'television households in the continen- 
tal United States. In order to i-nclude both listed and un- 
listed telephone households in their proper proportion, a 
random-digit dial sampl'e was used. 

Appendix A provides a brief discussion of sampling procedures, 
interviewer training and supervision, and variability of sur- 
vey results. T:;v-;>e issues are reviewed in more detail in the 
fourth report of this series , on Methodology. 

Appendix 'B contains a copy of the questionnaire. 

Appendix C is a discussion of conceptual and procedural aspects 
of alternative definitions of awareness and viewing of public 
television. / 

The data which were collected haye been tabulated for^-Hwrny sub- 
groups of the population: viewers and 'nonviewers of publ^;^ 
television, people wJio are aware.of their PTV channel unaided 
and' those who^se awareness is. at "a lower le^el or nonexistent], 
those who -have seen on-air fund-raising appeals and those who 
have not, viewers who report donations to PTV and viewers who 
do not, people , who have cable television and those who do not, 
etc. Some' of the tabulations are reirarted in these volumes in 
some detail; others^ are tcfeched upon|; still others are not men- 
tione'd. All tabulations are available at the Corporation for 
Public Broadcasting. . . - ^ ^ 
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HToin jnirr:: of FTNOiNns 



Following are eome selected findings from tJiio national survey 
on public television y conducted via telephone interviews 'in 
February J97'6, These results are discuosed in more detail 
and arc documented in -the "Finding^^' section of this report. 



In terms of their exposure to public television, the adult 
population of , te I ephone households in the -continental United 
States may be classified into subgroups orf?' several bases as 
follows-: 

Availabili ty and Reception of PTV 

' " r ~ > 

* ' ■ ■ ■ - 

- 77 percent' report 'that they can receive a PTV 
signal. Among those who receive PTV, 75 percent 
rate tHeir reception as excellent or good, compared 
with 92 percent of them who rate their reception 

^ of the CBS channel as exce^llent or good. 

- The remaining 23 percent is composed as^ follows:- 

U percent to whom PTV is totally unavailable* 
because they do not reside, in any market 
area (as defined in re|(|ition to commercial- 
television) containing a PTV sit^tion. This 
figure is not intended to define the "factual'' 
' ' extent of unavailability of TTV; for example, 
a station's signal -may be too weak to extend 
to the limits of the commercially-determined 
market I area . 

10 percent who have never heard of the channel. 

— 9 percent who report inability td" receive the 
channel on. their television set. . ' ^ 

Awareness of PTV ' , j • 

- U6 percent can name their PTV channel ^and provide an 
acceptable definition of public television. 

- 35 percent can either name their PTV channel or define 
the meaning of' public television, but not both. 

- 19 percent exhibit only minimal awareness cpf^^ their PTV 
channel and of the* meaning of public television, or no 
awareness at all- 



View ins of PTV 

- i'-^O percent vc\)ovt haviii^J vir^wod public tcH ov i on . 
This Guhp.roup ' is composed ds f ol low:; : 

^ IB percent can . identi f y a PTV pr^o^rarn they 

viewed in the past week.. 

19 percent report they have viewed m th^ 
past week but cannot name any PTV prop,ram 
they matched within that period . 

23 percent report they have viewed ever but 
^ not in the past week . 

- UO percent have never viewed PTV. This subgroup-is 
composed as follows: 

U percent to whom PTV is . unavailable . 

10 percent who have never heard of the 
channel . 

9 percent who report inability to receive. 
17 percent who report they never view. 

The majority of persons who are unaided aware of their* PTV 
channel and 'of persons who ever view PTV may be described as: 

•Under U5 years of age. 

\^ •Non-college educated. 

•Living in white' collar households. 

•With annual household income under $15 500n\ 

•Residing in a home which is owned rather than 
rented. 

•Havfng fewer than four persons in the household. 

•With no child under 12 . 

^. •White, ' i 

•Living in an A or B size county. 

•With a VHF public television stat ion^ avai lable . 

With a few e^eptions , the same description applies to persons 
whq are unawa're of their PTV channel or- merely recognize it, 
aided, and to persons who never view public television. 
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However^, the incidence o1" unaiclt)d aw.i r^cj}^;; s .hu! d \^\\'.w\\\p, 
VdtMor, mar)' edlv ^ bv demopraph.ic citop^orv^ with, in ^\fMUM'alj 
higher^ levelr. of incidence among the :>oc i ofconom i na 1 1 v up- 
;-.Crile. The proportionvS aware unaided and ov<m^ viowinp ,iro 
h i gher among : x 

•The better, educated. 

•Householdn headed by a white^collai^ worl- . 
•Higher income households. 

• Thv^'se containing a child vmder 1?. 

• Pes i dents of more popu ] ous count i es . 

- •Persons living in the northeastern i^egion of 
t^ie country. 

•Those to whom a VHP channel is available. 

Incidence of awareness, but not to the same extent viewing, 
is higher among males than females and whites than others. 
Likelihood of awareness decrease? with age. The pattern of 
viewing is less consistent; however, both awareness and 
viewing of public television ^re very low at age BO and be- 
yond . 




MiTAIlTT^ rTrlDTNn: 



Aval labi J i ty •^..nd Hoc eptJo ry ot TTV ^ 

I'rvior to the intonMev?, for^\v)c}i hou:;rli(Vl d *iri t Iu» (^ri^^in<ri 
Sfimfilr, as manv '^i' three TTV channelr; wm^^ ar.rrMbf^d as 4V(n 1 - 
aMe for^ reception in the loca] arcM. ('(w Apf^ondix r ff'or^ <i 
cler.crM* f>tion of the methoclol o^'^v arul put^por.r of t h<^ i 
nation ot channels.) The tvpes oi ru.ihlic^ t 1 c v i s i or^ r^'Crption 
dis.tri bated as to Hows: 

Botli'Vlir and VllF ^ U r> pei^cent 
VHF onlv - lU percent 

ni!F onlv - 3^^ percent 

None - 0 i percent 

* 

Tor the F percent that were ascribed no channel, ther*e ap- 
peared to^ ]'e no potential PTV reception. However, a thii^r 
of thei^e'^ rx^port i^eceivinp PTV either^ bv cable or" through r-e- 
cept ion of a di^.tant stati'on outside the us.U'-'tI area of rc?cep- 
tion. c'onseauent 1 V , onlv U percent of the people in telev'P- 
i;^ion households are found to have no f*rV available^ i their^ 
a r ea of residence. 

W . . . • . . 

These data on availabilitv must be i nterpreted . w i tfi Cr»ution; 

they do not necessai^ilv identifv tl'ose to vil^om VTV is "factual] 
available. The rn^kets are defined in relation to commerce ial 
televi si on , .and some people designated to reside within a 
market area live on the frinpes where a PTV sipnal, if weak, 
dees not penetrate. For practical pm^^f^ses, public television 
is not available to them. 

Based on the interviev;s, about 77 percent of the adult popula- 
tion report t-hat they can receive a PTV channel on their^ tele^J 
vision set-. The' 23 percent who f^.o not report r'eception inc!' , je 
U percent for whom PTV is unavailable and an additional 10 per- 
cent who have never heard of the channel; therefore, about ^ 
percent of people have heard of PTV but report thev , cannot r^^- 
cei ve it . \ 

Again, care in i ntelrpretat ion is 'rnortant; some, of those who 
ar«e unaware of their PTV channel mav in actualitv have the 
capabilitv of reception, and som.e v^ho report inabilitv to re- 
ceive m.ay he unf amil iar with tuning to UHF channels. 

Reported reception of a PTV signal varies by cduntv size, 
geograpliic region, and V?-^F availabilitv as follows: 
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Fating c>l ^'^"^^^r"^ J ^-jl 

Among peo}>le w!iO report rocepfion of FTV , '/ f, [un-jrent rate t heir 
reception of it ar. excellont or' good. To ;;eT"v<» ar. a standard 
for^ compar.i.r,on , reception auaJity on the local CBS channel wa.s 
alr.o asFed; 92 percent of therK? people rate r^ereption on thxat 
commer-cial rotation as excellent -or good.'* 

\ . 

As is indicated in Chart 1^ high ratings of the quality of VTV 
reception are associated with: 

Availability of a VHF channel 
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Pcsidence in the northeastern region of y 
the country. ^ 

Residence in more .populous counties . 



These factors are probably closely interrelated, i.e., the 
population of people and television stations is much more dense 
in the northeast, and television signals from neighboring mar- 
Vets oftfen overlap. « 

Among people who can receive PTV on their television sets, 
viewing correlates highly with reported aualitv of reception, 
as shown in Chart, 1. One should be careful in attributing 
causal relationships. For example, it could be that people^who 
particularly want to watch PTV make an extra effort to obta-in 
good reception via a special antenna, or people accustomed to 
viewing PTV may perceive their reception to be better than it 
would be perceived by others less kiVidly disposed.. 

Respondents weronalso asked how receptipn affects tl\eir viewing, 
Among people who/ rate their PTV reception as excell^t or good, 
percent report that quality of reception affects "Wieir view- 
ing a great deal or somewhat; the comparable proport ior/among 
those whose receptian. is rated fair or poor is 59 ^percent. 
Of these people who statue that^heir reception is fair or poor 

^«To increase comparability , "no answers** have been elimi- 
nated from the calculation base. This is typically done in 
this "report where subgroups are compared. 
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and' that this affe<^is» their ^viewing, 3 5 percent (of those' who*' ^ 
- explain the effect) comment 'that they tend not to . watch the' 
-rsirat^ion if the^ reception quality -is unacceptable. However, it 

is ^^^ortant to note that this latter group is a subgroup of 

a reil^riveiy small portion of the ..potent ial audience i.e., 

i"t4.f s^ 3 ^percent of. the total 'population. ' r 

Jf \ • - ■ ^ 

Pw' Awareness ...... / 

> 

Awareness of public television can be defined oh at lea.- two' 
bases, one. relating to ability to identify a particular chann&l 
as PTV '((qhannel awareness) and the other, :ibility to explain ' ■ 
the meaning of PTV (definitional awareness). " • -• 

* Channel Awareness . ^ Among all adults .in the United -S^rates, 
60 percent- are aware of the public television channel unaided ; 
that IS., they respond positively when asked if there is a public 
television or educational television station in their area and 
correctly identify the channel number. An additional 26 per- 
cent indicate recognition of the channel; that is, they respond 
positively when- asked i£ they have heard of Chanijiel X. If one 
is willing to accept this aided recognition as a le^ei of aware- 
ness, a total of 86 percent -of adults may be considered to be 
PTV channel-aware. - (It should be noted that, among the 14 per- 
cent who are totally unaware of the channel, 4 percent apparently 
have no. PTV channel available to- them, ) 

Definitional Awareness .. People were asked, "What do ^ 
'the words public television, or educational television mean 
to you?" This was followed by a probe: "How does public 
television differ from commercial television?" 

Th-e* insertion of t,he words "educational televis ion" into thi-s 
question- was the result of a pretest of the 'c^us^t ionnaire . 
In some a^eas , the PTV station has been tr'aditionally *an edu- 
cational s,ta,tion'in p^urpose and/or sponsorship, and the tran- 
sition to"^ "public" television has not yet opcurred. People 
therefore did, not grasp what was meant by the qu^estion- when 
o-nly PTV was referenced. By inclusion of "educational tele- 
vision" in the final questionnaire, however, a clue was pro- 
vided as. to how one might respond. Hence, the 46 percent. of 
people who gave^ the most common response to this question, 
referencing . PTV ' s educational or cultural nature , may include 
some who were simply' parrotting the question. 

Chart ■ 2 indicates the types of , definitions given; multiple re- 
sponses vere possible. Those who cited one or more of the i 
specific definitional elements noted in the chart are consid- ' 
ered' "definitionally aware"; they constitute 68 percent of 
people. An additional 12. percent exhibit "possib:}.e definitional 
awareness" by citing a more- generalized definitional element. 
Finally, 21 percent 'are def initionally unaware, giving only ^ 
indeterminate or '"unrelated" Cone might say "incorrect") defini- 
tions, or simply not responding. ^ 
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The Meaning of 



Definition 
Specific definition 

Ediicat ion al /cult ural 
No commercials 

High quality pro'gramming ^ 

Specific ^rogr*am/pr;ogr>am 
type named 

\ ' . 

Funding source cited 



Possible def init ion 
Good programming/ varied 

For children 

ETV defined, distinct 
from PTV 

Generic program type' 
(e.g. , news) 



No definition 
Indeterminate^ 

' t 
Unrelated 

No answer 



"Public Televisior^vjr " 



Educational Television" 



Percentage of Population ^ 



, BHKHHHHHRratBHHEHKH 



HHHHHHHHHHH 
HH 



HH 

HHHHHMHH 

■ ^a§e: 



U6% 

38 
11 
10 
5' 



21 
16 



15 



( 1082rf' 



Percentage of PTV Viewer 
Subgroups 



V Never Ever Past Week 
41% " 52% 47% 

21 49 . 48 

2* 15 -19 

7 ".14 12 

3 7 5 



11 23 
19 16 



28 



31 
13 



3 

. 5 



(434) (247) (402) 



* Less than ^ of 1 percent' 



To be read: Of <bA^otal population, 46% define PTV as educational or cultural-, of never 
viewers, 41% define PTV as educational or cultural; etc. Multiple responses 
were permitted . 
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11. 

Combined Definition of Awa-reness * .If channel a.wareness 
and definitional awareness a^e combine^ into 'a thirif* defini- 
tion of awareness, the resulting levels of .awareness, of the 
adult population may^be defined as follows: 

' * ^ / > . . ' 

Level . A' ^ Percent 

of , . # . ^ ' > of 

Awareness Definition j Population 

// ■ ' ' 
Complete Unaid'e^\channel awareness and > 

specif icNjefinitional awareness ^ . .46% 

-Def /nitioh^l Channel urialwareness ' or, recognition 

oniy^^^d spfecific (definitional . 
awareness.. J ..... ^ 71% 

Channel \ Unaided ona'nnel awareness ""and 

lefinit^nal ^unawareness . or 

pos^siTBle awareness only 14% 

Possible ' Channel- unawareness or recognition 

only and po^gsible definitional' 

;" awareness^. 5% • 

♦ 

Unaware ■ Channel Unawareness or recognition 

only and definitional unawareness 14% 

The /study indicates," then, that about 46 percent of people know 
their local PTV channel and what it represents, 35 percent are 
either aware of the channel or of the meaning' of PTV but not- 
both, and 19 percent exhib^Lt only mi^nimal awareness or none at 
all. J • ^ ' 

Factors Associated with- Awareness . Table 1 provides demo- 
graphic profiles of people who are able to report, unaided, the 
number of their PTV channel and of those who canriCt 

Those who are unaided aware of the PTV channel, are about equally 
divided between men and women. Demographics reported by the 
majority of , them- include : * ^ . ^^ 

- Age underV^45 years. 

Completion of high school education or less. ' 

- Chief wage earner ^s .occupation white collar. ^ 
Household income below $15,000 per- year. 

Home ownership. 

Fewer than 4 persons in the household. 

No child under 12 in Xhe househol<^ . 

White race . ' j 
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Table 



Demographic Characteristics by ^evel Of Awa;?eness of the PTV Channel 




Unaided 
Aware 
(N = 650»^) 



p.. 



Some 'H».S. or less 
H. 5 -✓^aduate 
Soilfe college 
Cotlege grad.+ « 

odcupation of 
cljief wage earner 

yhite collar 
.^la-2 collar 
Retired/not employed 

Household income 

Undeii^lG ,00 0 
$10,0cft) - $14,999 
C^15 ,000 - $19,999 
$20 ,000 or more' 

Number of automobiles 

None 
1- , 
2 

3 or more 

Home ownership 

Own . 
Rent 



50% 
50 



22 
31 
26 
»13 



16% 
37 
2^ 
23 



53% 

32 

16 



26% 
26 
26 
23 » 



8% 
38 
UO 
13 



1^% 
30 



Aided Aware or 
Unaware 
(N=U3 3'^) 



41% 
59 



13 
25 
2 3 
32 



;35% 
40 
15 
^10 



38t 

30 

32 




16% 
40 
34 
9 



73% 
27 



Characteristic 



No. of persons in 'HH 

1 
2 

3 - 

4 . ' 

5 or more 



Presence of child 
under 12 in HH 

Child 
No child 

Race/ethnicity 

White 
Black 

Spanish/p^er 

County Size ' 

A 
B 
C 
D 

Region 

Northeast 
Central 
South * 
West ' 

Cable TV in- home 

Cable 
No cable 

PTV channel type 
available in market 

VKF only 

Both VHF and UHF 

UHF only 

None 



Unaided 
Aware 
(N=650'^) 



10% 
28 

23 
20 
20 



42% 

58 . 



90% 

3 



47% 

28 

16 

:o 



29% 
40 
19 
13 



19%. 
81 



18%** 

51 

31 



Aided Aware or 

Unaware 
* (N=433*) 



18% 
■33 
17 • 

13 
19 



27% 
73 



85% 
11 
4 



30% 

26 

24 

20 



19% 
36 
30 
15 



18% 
82 



12% 
40 
37 
10 



*Minus "no answers." Percentages may not add to 100 due to rounding. 
''••Includes 3 percent who do not live in d market predesignated as a PTV market, but who 
report' reception of a VHF channel. 

To be read: Of those who are -aware of their PTV channel unaided, 50% are male and 50% 
K^male ; of those who stated that they had heard of their PTV channel when 
it was named or who were unaware of the channel, 41% are male aijd 59% 
feir.ale; etc. 
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Moreoverv, most reside in the more populous A and .B size 
counties and have a VHF channel available to them. 

A majority of those who fnerely recognize the channel number 
or ar%3 compleifely unaware of a PTV channel are women, under 
60 yefars of age, in households that are not white collar. 
Otherwise, the demographics b>f the majority can be reported 
by the same listing as shown abb^ve for the unaided aware . ^ 
Nonetheles^s^, . a comparison of the two demographic profiles' 
in Table 1 shows marked differences between thase who are 
or are not aware unaided. For example, while the average . 
person in both subgroups has not attended\col lege , th^ educa- 
tional , level * of 'the unaided' aware is considerably highe]?, /' 




Differencesin penetration of " PTV awareness witHin demogra^^hic 
subgroups are shown in Chart 3. The Xevel. of unaided aware- 
ness is higher among: - 

^ .' Males . ■ * V 'I 

■ ■ ■ \ 

-\ Younger people. . i * 

The better educated . . ' " ' • 

V/hite^ collar households. 

Higher income groups. 
- * Larger size households. 

Households containing a child under 12; 

Whites . ' 

Residents of A and" B size counties. 
Residents of the. Northeast. 
. - Persons to whom a VHF channel is available.-^ 
PTV Viewing 

Viewing, like awar^ess, exists on several levels.. There are 
people who report th^ they never view, that they have viewed 
at some time, view in a "typical'* .week or viewed last week. 
The latter -group further splits between thoset who can report 
what they viewed last week and those who cannot name a pi^ogram 

Reports of television viewing in general suffer from* effects 
•of Response errors, such as failures *of recall. Measures of 
PTV^viewing m^y be particularly affected by-the presence of a 
p^^e^ige fac?T^or which will tend to inflate reported viewing. 
To coli^teract this tendency, viewing questions were ask^d in 
a sequehce from ever, to typicial week, to last week. The pur-. 



Chart 3 . ■ ' 

Penetration of J^naided Awareness of the PTV Channel in Selected Demographic Groups 

Demographic Group y Percentage Aware Unaided /. ^ Base/ 

Male HHHHHHHWHywHyiihww^w HiWHWWMMjmnra 6U% 501 

Female wxHWHHWHiiHHrfiiWHWWHWHinnwilw 56% 



18-29 i HHHHHHHHIIWHHHWHHHWHHHHiiHHHHHWW innnnr 69% . *2 8 2 

30-UU 
U5-59 



HNHHHHHHHUHUUU 


fNifiniiniiriiifHNNNiiifNini 




L^NNMMtflftfMMNMNinitflt 



^ 65% 30U 

^ 6 3%' ■ 26 3 

60 or oyer MWHHHiiHHHHHHiiiniHinr 37% ^ 23.U 

Scbe H.S. or less HHHHHHHHWW HHWIIHHHHIIHtf i|l% \ ^ 250 

H.F. graduate UHUimHUuuuuuuumuuuuuuuuuuuu m " 59% 'U03^ 

Some college HHHHHHHHHHHWiMHHHHHHHHHHHHHHHHinn nrB 70% 213 

College grad-t^ . HUHHHHHHHHHWilHHWHWHHMmiHHHWHH HHWHKHiBfHH 78% .189 

Occupation of chief wage earnerf ^ ' ^ ^ • 

» White collar HHHHHUUtmuuuvuHiiu ii uHHUUvmm mnnnru ^ -"^8% U83 

Blue collar ' WHHKHHHHHHWWHWiniwyHHWwwwwifwww 62% ^^^w 

Retired/n6t employed HJ4HHHMHHHHHiiHMHHHyHHHM U3% f 226 ^ 



$15,O0O'»' income ^ HMHHHMHHHwiniWHWHWHtfHHHMHHHHHHtnnnnnro 73% 36 



Under $15 ,000 HH income ]^ HHWrtHHHHHMHHWHftMHMHHHHHHHHH 56% U9^ 



1 or 2 person HH . UHUUUUHUUUUvuuuuuuu\wsd ka ' ' 52% U68 

, 3+ person HH HimrtWIHHHHHMHHHHHHH HHHHHHHHWHWWBW 66% 612 

Cj^ld under 12 in HH ^MHHwilllMHHHHHHWHHH HHHHHMHHHHHWtnUW H 70% 386 

^^•-WS child under 12 MHUUUUUUUu muuunuvuwnnmnnr^ 55% 6914 

White HMHHHWHHWHHHHHHHHKHHiJHHHHHHWg TO 62% 922 

Black or other hhhhhhiwhhhhmhmhhhhh^hhhh / U9% 12U 

A OP B size county^ HHHHHHHHHHHHHHHHHyHHHHHMHWHMHW RWW 66% 730 

. C or D size county ' » hhhhhhhhi|WMHhhhhhhh hhhhw ^ U7% 3 53 

• 

.Northeast re^gion MMWKHHHHHHHHHHHHHHHHHHHHHHHHHWtnnnnT 70% *^ 26 8 

Central ^ ' hhkhhmhhhhhhhwhhhhhhwwhhhhhhwh h ^ 62% U15 

South HHHWHHWH HHHHHHHWHHHmHHH U8% ^ .25 3 

West ^>tilMlfMHMkHMJIHHrtHM HHHHHHHWHMWHH 56% 1U7 

VHF available , hhhhhhhhhhhhwhhhhwhhhhhhhhhhhhhri? 65% 655 

UHF only ^ J V ^ | m^hhhhhhhhhhhhhwhwhhh^hhhhh 56% 36 5 



To be read: 6U% of males' and 56% of females are aware of thei^. 
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I ^ ^ , . ' 

pose was :^^o^prbvide an opportunity for people ro repdrt what ^ -^^ 
.they, thinJc they should or would like to be^ vi^uxng ii^ the 
typical-week Questions and to respond with greater (Objectivity 
■t about past-week ' viewing. This issue as discussed >,in detail in 
Appendix C but among people who reported ever watching .PTV , 
only 7 percent' stated that they do not-^^Tatch in a typical week, ' 
whereas 38 percent reported r\<5^ watching' last week. 

' ' fit . ■ 

About . 60, percent of the ad^t popu{lation of the United States 
reporter! kavi'ng ever viewed xhe^ local PTV channel; 37 percent 
of the population reported past-week viewing./ Of those who 
viewed- la^^week, M-8 percent vfere able^o name an identifiable 
PTV program which they had watiRhed in/ that week.. 

Factors Associated Vith Viewing . Table 2 provides demo- 
graphic profiles of 'past-week viewer s , ev'er (but not past-week) 
viewers, and nonviewers of public television.^ TIhe majesty of 
viewers may be described as follows: * 

^ - Female . ■ ^ 

« ■ ' 

^ - Undpr M-5 years .of age. ^ ^ 

High school graduate or^less. ' 
White collar household. 
Household income* under $15 ,000 . 

■ ' ■ ■ ■ ..-f 

Home oifnej^. \ - -^^ / 

Under M--member household. . . 

No child under 12 present in the household . 4 

- White ... 

- . A^ or B size county. '. * 

VHF channel available. * . , ; . ^ " . - 

The same description .could be' applied, to ,,:^e : ijority of non- 
^viewers , aside from the' white collar occupa'iL^i and the avail- 
ability of a VHF channel. Nonetheless, as' ih-^he case of 
•awareness and ,unawareness , there are real diffi^enc in the- 
profiles of viewers* and noiJiviev/ers . 
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;iai'cic ten St ic 



Male . 
Female 

18-21 
2? -2 9 

u S - 5 0 / 

6 0 or over 

L.'Jucation 



'.'a 
V 



,:'emor,rdphi<: 
\ 

3 t -Week 
lexers . 
= u 0 2 <) 



Table 2 

rp.aracterist ics of Viewers and 



■jonview-ers ot 



FTV 



Lvorne S . or less 
H . f;. graduate 
Some col leg €2 
College grad + 

Occupation of 

c h i e f wa_r. e e a i^n e i' 

Wnit'e collar 
Blu^^ collar- , 
R'it ired/ not err.p . 

Household inccrr.e 

\Jnder OIG^cqo 
:i0,3n0 - $1^,391 
015,000 - :i?%'J93' 
V 2 0,000 or Tiore 

.\' iirr.he r *o f i u t o s 

None 

i 

'j or mor e 



81 



75 
15 , 




• 3 i 
17 



271 
25 
22 
25 



Lver 
V i ewers 

(;i = 2u7»>) 



S3 



7 9, 
20 
'26 
29 
18 



17% 
3 'J 



2 0 



SO':. 
26 



21 
20 
24 



1 2 

35 
i2.. 



!Jonv i(Wers 
(M=U3V*) 



U5% 
55 



8% 
16 
29 
22 

25 



-54^ 

39 
17 
10 
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Char, 



eristic 



East -Week 
Viewers . 
(N = 402N 



Ever 
Viewers . 
(N=247*) 



^Uoiivi 



Mlt 

2U 
21 
14 



13' 
36 
3 9 
11 



7U% 
26 



No. of Dersons 
in' HH 

1 
2 
3 



ewers 
3MAt 





13% 


12% 


14% 




27 


33 c 


31 




22 ■ . 


20 


19 




19 


17 


15 


more 


19 


17 


21 



Presence of chiAd 
under 12 in HH 

Child 
^Uo ^child 

Race /ethnicity 

White . - 
Black 

Spanish/other 
County size 

A , ' • 

B 
C 
D 

Region ^ 

Northeast 
Centml V 
South » 
We s t 

Cable TV in home 

Cable 
No cable 

FTV channel type 
available in mkt 

VHP only-" 
feoth VHP 5 UHP 
/UHP only 
None 



2% 



r 



31% 
6<J 



88% 


90% 


88%. 


10 


8 


8 


2 


3 


5 


48%- 


** „ 

47% 


29% 


29 


26 ' 


27 


IS < 


17 


24 


,9 


10 


20 


33% 


29% 


• 15% 


39% 


32 


41 


18 


22 


29 


10 


17 


15 


19% 


21% 


16% 


81 


79 


84 






> 


17^ * 


19% 


13% 


57 


49 


36 


27 


33 


41 ; 






10 , 



wry 'lo ' riij t 1 i v--? i n 



pa:.;t-w.iek • viewers ,i i per 
7, a r k. e t: p i • e c! • 3 3 i j^, n a t d as 



U ; ; o may ..not .add to 1> 0 0 due to r o u n d i n c . 
viewers ,^ 1 per-cent ot" ever viewers, 
a PTV narket, but' who r 



r-ad; tho 
. tho 
' 'Of tho 



^e who repcrtf^d viewinp: PI'V in t 
Be v; h c r p p q t e d v 5 e n ' / o r h u f 
"e v;ho never view, us^. are male' 



1 rercent of nonviewers 
o: "jrt reception of a 



le rant week, 4P^ are male and 53% female^ 

^not lart v;eek , 4 7% are m^le and 5 3% femr^le; ? 

ind 5r>-% female: etc. 
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Chart 4 depicts the level of viewing within 'demographic sub 
groups of the (population . The incidence of^ viewing: is high^ 
foV those persbns whd"? , - ' 



A 



Are- under 6 0 years of^ age . ' 
Are better educated. 
-* Belong to a' whi^te collar . household . 
Have higher income. 



3 

Include a chi Id u^der 12 within ^he house ho l.d . 
-* Reside in an A or B size county^. » A 

- "Reside in the northeas'tern |region of the 

• United States. / 

Hav^ a VHF channel avail-able. 

• ' . Naming ^of a PTV Program . Many studies of the -puBlic" 
television medium have delaned viewers as those who watched 
PTV in the past week and^^can name a ' program watched. Prob- 
lems raised by this definition, particularly in a national 
study, ar^ disctissed in Appendix C-. There will be interest, 
never^t^jeless , - in comparing persons who reported past week 
viewing swithou4: ^ogram confirmation with those' who did name 
a proVram viewed. Their, demographic profiles are shown in 

Care should qe exercised in drawing conclusions from the' 
table; given the sample sizes, the dif f erences * in percent- 
ages^ must be fairly large — 6 percentage f>bints for pro- 
portions arc^und 10 percent, 10 percentage points for pro- 
portions around 45 percent -- to provide a high degree of 
probability that the differences are "re^l" rather than a 
result of sampling variation. The data suggest, however, 
that persons who weri^ able to name ^a PTV program viewed were 
more likely to be better educated, to reside in the largest 
size counties and in the northeastern region of the United 
States. 

Like ever viewers, the majority of past-week viewers who* 
named a *PTV program may be described as under 45 -years of 
age, from white collar households, home owners ,';;havin^ fewer 
than 4 perspjis in the household, with no child under 12, 
white, and with a VHF channel - available However-, the 
characterization differs in several respects : 

- The ma j ority of ever viewers are female ; past -week 
viewers who named a program are almost equally' divip 
ded between 'the sexes. 
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\ Chart U 

Incidence of ViewirtK PTV fn Selected--rWographic Groups 



Demographic Group . Percentage rverviewing Base 

Male HHHHHHHifWyilHHWilWHHHIIHKWHHWWinilili 61% 501 

Female HHWHHHHHmnmMHWWHiniimwwwwinfw ii 5^% 582 ' 

/■' 

18-29 f HHHHHHMM ywiwwwmniww MwyuyyMiMiniii 6U% ^ 282 

30-i*U HHHHHHHHHmM»WMMMMM *^HMHifrniM 59% ^ ^304 

U5-S9 * HHHHHHHH HHHHMHHHHHHJaHHpwiHiiHHini 65% 263 

.60 or O^er ^ ' HMHHHHHHHHHHWWHHHHHHWK&g ' 50% 21U 

Some H.S. or less HlW HHHHH HHyHHHMMWHHW»nr t uu% 250 

H.S. graduate HBiiuyMummMHyHumitmHHimyMUWHWK ^ 60% ,^03 

Some college BHMmmiiiiiitmntmiifijHHHHHWM HHHMHyMyHH V 56% 213 

CcAlege grad-^ KUHXWHHHwyywHHWHyw HHWiiywiuiyyHHHHHiiHHHire 77% ^ 189 

Occupati* of chief wage earner: y . " \< 

White collar . HJaHH HHHHH ttMHHMHHHHyHMHwwwMWugpF^ 65% U83 

Blue collar HHMHHHiiH Hy HHHHHHHHHHHHHyHHyu 56% 3^0 ; 

Retired/not;, employed MmHHHHHHHMHyyyyyy BHHHWHHW 53% 226 

, ■ ■ ■ . - ' - •.' 

Under $15 ,000 HH income HHHHHHHHHHMHHWHHHHHHHHHHWHyyy ./ 57^ MS? * 

$15\00 0> HH income HitUHHHHHlfHXHHHHWHiiHHHHHyHHWifwinniwg 6 8% 3 6? ^ 

/ 

1 or 2 person HH '^'^^ HHHHWHHHyuwyHHyyyyyHHHHHHHHHM 58% 4^8 ' 

3> person HH HHHHHHHHHHHHHHHMHHHHHHHHHmnnnra 61% ei2 

' Chi;Ld under 12 in HH HHMHHHMHyuHHHHHMHHHHHHHMHMHyuK Hjm 65% 386 

N^>-'child under 12 HWJJUyHHHH yHHHHiniHHHHHHHyHHWwy ^ \^ 57% 69U ^ 

White HHMH HHHH HHUilHHHHHHHHHHHHHinnnnr 60% 922 

Black or other- ilHwyywHHHywyyM tfwwifHHHHyHWHWww 58% 12U » 

* 

A or B size county HHHH H HHHH HHwhmhhhhhhhhwwhh hwhhwwhh 67% 7 30' 

C or D size county a HHHHHHHHHHHHHHHHHHHHHHH U6% 353 

northeast region HHHHHHwyH HWWHHWHWHHHHHHHHHWiniwyyyKwuHtf 76% 268 

Central HMXHHHHHH y HHHHHHWMWHWHHWHHHWy 57% U 1 5 ^ 

South ^ HHHHHHHHHHHHHHHWWHHHKHHHHH 51% 253 

West MWWMWMWMtjHHHHtrHy WIfHHHHHHHgW^ 56% V ' 

VHF available ^ HHHHHHHHHHU HHHHHHHHHHMjmmMHHHHHH 68% % 655 

UHF only HH HHHHHHHH HHHHHHHHHWinnrBRR , 52% 36 5 



To be read; 61% of males and 59% of females ever view their'PTV channel; otc 
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Table 3 



Derropraphic Characteristics of, Past-Week Viewers.V.'ho Pid or Did N'ot >Jarr.e a PTV Frcrram Viewed 



Characteyi St i^. 
■n 

Sex •^ 

'^ale ' ■ 

C^emale / ^. 

*. 

Age 

18-21 
22-29 
30-44 
45-59 

60 or over 

Education 

Some H,S. or less 
H.S. graduate 
Some college 
College grad.+ 

Occupation of 
chief wage earner 

White collar 
Blue collar 
Retired/not employed 

Household income 

Under $10,000 
$10,000 - $14,999 
$15,000 - $19,999 
520,000 or more 

Number of autcmobiles 

None 

1 

2 

3 or more 

Home ownership 

Own , . \ 
Pent 



' Named 
Program 
(N = 191^) 

51% 
49 



9% 
26 
2 9^ 

21 
16 



12.% 
34 ■ 
23 
31 



575 
29 
^ 14 



25% 
24 
26 
24 



10% 
39 
43 
9 



68% 
32 



rid Not Name 
Program 
(N = 211*) 



44^- 
56 



30 
15 



23% 
42 

17 

19 



48% 

33 

20 



29% 
26 • 
19 
if 



7%' 

42 

35 
16 



71% 

29 



Character i Stic 



No. of^Dersons in HH 



3 
u 

5 or 



Presence" of child 

under 12 in HH 

7 : 

/Child 
■No child 

Pace*/ ethnicity 

V/hite 

Black , ( 

Spanish/other 



County Size 

A 
B 
C 

D 

R-egion ^ 

Northeast 
Central 
South 
West 

Cable TV in home 

Cable 
No cable. 



PTV channel tyre 
available in mar r. (^t 

VHP only'^* 

Both VHP and TjHP 

i;hP only 



Named 
Program 
(N = 191*) 



11% 

30 

21 

22 

17 



46^ 
54 



89% 

9 

2 , 



56%: 

24 
15. 
5 



37% 
34 
16 
. 13 



18% 
82 



15% 
6 2 
23 



Did Net Name 
Program 
(N = 211*) 



16% 

23y 



23 
17 
21 



38%. 
62 ^^fi 



"■86% 
11 
2 



41% 
32 
14 
13 



29% 
44 
20 
7 



20% 

80 



18% 

52 

30 



*MinU5 "no answers." Percentages r;av not add tb 100 due tc^rounding. 
Inc 1 'jdes 1 porcent of, namers and 4 percent ^f ron-r.amf>rs who do not live in a market pre- 
designated as ^ PTV market, but who report rec«r>tion of a VHP ohannel . 



To be read: ^-f those who named a program '\icv/Q^, Sl% nre male and 4 9% female; of the 
who did* not nam.e a program, uuj^ a^e male and F.e% femalp; ptc. 
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The education lev«j, of tl^^ majority of those t^io 
named a program must be raised from "high schoo^l^ 
graduate or less" to "some college or I'ess." 

- Housejiold income level of the majority moves frcta 
under" $15^, 00 0 to under $20,000. ,^ \ 

- The majority of program ci'ters reside in A size 
^counties rather than A and B size ^untiesN^ 

Differences between past-week viewers who did and did not 
name a prografn are particularly pronounced in terms of their 
relationship to public' television. Those whoChamed a program 
are more likely* ^^3^' " 

- -^Pe unaided aware of th^eir PTV channel (91 percent 
namers versus 78 percent of nonnamef^s). 



Define* P'^V specifically (88 percent versus 6 4 percent ) 

Have seen an on-air fund appeal for PTV (81 percent 
versus 53 percent) . 



- Have donated to PTV (42 percent *lfei?sus 30 percent). 
Reception^ Awareness, and Viewing: An Overview 

i^xtractinf the key statisti^cs reported herpto"f^ore'^,\ t>»e 
exte-nt of awareness and viewing of public television in the 
' U^ted . States may be summarized as follows: 

Of . the adult telephone/television population, - 



8 6% are aware of their 

PTV channel, at least 
at the recognition 
level 



Of the channel-aware, 

90% report PTV reception] 

■I 

Of the PTV receivers, 

78% report ever viewing 



e ever 



Of thye e^er vie>?e^s , 

' 62% report viewing in 
. • the past week 

T 

Of" the past-week viewers, 

U8% name an identifable 
PTV program viewed 



1U% are not aware or 
have no PTV 
' channel available 



10% do not report 
reception. 



^ 22% do not report ever 
viewing 



38% do not report past- 
week viewing 



52% do not name a 
PTV program 
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A chart in Appendix C applies these data to the total popu 
lation base 5 showing the segmentation of the population in 
terms of relationship to public television. - 
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APPENDIX A 



MFTHODaLO'GY 



Sample Design 

JThe findings of this study of public television awareness,-* 
f und-xiaXsing and programming apply', to adults, 18 years of 
age oT^lder , residing in iwelephone . ai^ television house- 
holds in the continental iM^ted States-. 

* i - ' 

Because , o-f - the importance -o-f telephone nouseholds not listed 
in.current' telephone -•directories , the sampl-e used for this"*' 
stady was a replicated random sample of .telephone numbers 
basfd on rdndom-digit dialing. 

At least three attt empt s were maSe , in ^various time perio*ds , 
to reach each telephone number in, the predesignated sampJ\e. 
When a household was contacted, at least four attempts wei^ 
made to interview the person who w^s randoTnly '-selected from 
among'all adults living in the household. Additional 
efforts were made by specially 'trained ^personnel to convert 
initial refusals into interviews. Of, the predesignated' 
'sam.ple, percent were founvi to be houeehold residences. 
Among ' household residences where contact was made, inter- 
views were com^pleted. in 75 p^r^ent^ 

Interview Procedures . , 

Interviewing was conducted during February 1976 from the 
Westfield, New Jersey, and Crystal Lake, Illinois, offices 
of Statistical Research, Inq . by highly trained^and closely 
supervised interviewers. Each interviewer received tutored 
instruction, extentsiv^ practice and drill, and the , experience 
of several practice intervi ews . Interviewers were monitored 
by supervisory personnel via special eauipment which is used 
solely, for training and supervisory purposes. 
• . . ' 

Variability of Results 

All survey results are subject to variations or uncertain- 
ties that' are a function of (1) the fact that a particular 
sample was selected and (2) the methods and procedures 
adopted for the' s.urvev and the manner in which they were*, 
carried out . ' ' ^ _ ' 

Sampling error , one of the two major sources of vari- 
ability^ is the dif ference betv;een . the survey result obtained 
with the, samole actually used, and the result that would be 
'obtained by an attempted' complete survey of the population 
conducted in the same manner and with the same care. 
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In -a survey based on a pi^obability Sdmple, such as was Used * 
in this study, thp Jt'.is4<s or probaL^i lit:! cs ; of sampling error 
of various sizes can .be calciaalcd in termis of standard 
errors. Table A- J. provides standard errors that' apply 
to proportions of peopj.^ who r-esponded' in a part-icular manner 
to questions in thif^ study, ^^iven the sample base. If. all 
adults ro$;;iding in telephone/television households in the , 
ContoVnenta] United States v/cre asked precisely tlie same 
■ question^ in precisely the same ' manner as was the' sample, the 
probability is • 9 5 .percent" that tlie proportion giving a 
particular' ^response would equal the samplt> proportion plus 
or minus- tv;o' standard errors, 

N o n s ^ i in p I i 1 1 gct or cannot- be measured as precisely, but 
can only b^: estimated 'through methodological research- studieag| 
oi^ on the basis of judgment. Sources of r^^^nsampling error ^ 
include exclusion of nontelephone househc- ^from the sampliag 
frame-, failure to obtain response from all predes i gnat ed 
sample members, possible response error on the part of res- 
ppnde^s, interviewer variaf^ility , coding , and processing 
errors. . 

These- possible sources of error and efforts to minimize them, 
as well as other me Lhodological aspects of this study, are 
discussed in more detail in the fourth report of this series. 
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PftCPDRTlON 



5/93 
10/90 

li/85 

2£i/80 

1 
I 

25/T5 
30/70 
35/65^ 

45/5,5 



TABLE A- 



TACLE OF STANDARD ERRORS OF A PROPORTlOi^ FOR V, 

4 



' SAHPLE SIZE 

50 100 150 200 250 300 350 ^00 450 500 550 600 650 700 



3 '' 2 2 

4 3 2 



5 



i 



3 



7 ' 5 



7 5 4 



7 5 4 



1 



3 



ftYiNG SAHPLE SIZES 



1v 



I 



J 



750 



1 1 



I 1 



1 1 



2 2 



2 2 



2 2- 



2 2 



2 2 



2 2 
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STAliyiltAL 



5/95 



13/90 



20/30 



25/75 



30/70 



35/65 



^0/60 



AS/55 



50 



'TABLE A-1 
(CONTINbED) 



TABLE OF STANDARD ERRORS OF A PROPORTION FOR VARYING SAHPLE SIZES 



PR0P0i<TIO,\| 54,^ 

V 

800 eSO 900' 950 1000 ,1050 1100 



1 1 

I 1 

1 1 

1 1 

2 1 

2 2 

2 2 

2 2 



I ■ [ 1 



1 1 



1 1 ' 1 

I 1 r 

1 1 1 

2 2 1 
2 2 2 
2 2 2 
2 2 2 



LE SiZ 



1150 



1200 1250, 1300 1350 lAOO U50 1500 



''a 

ERIC 



en 



STATlsnCAL 

Rese.^ch, Inc. 



'^PPE^DIX B 
COPY OF QUESTIONNAIRE 
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#9632: PUBLIC TELEVISION Al/ARENESS STUDY: JANUARY-FEBRUARY 1976 



POSTED INTRODUCTION 
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I. GOOD EVENING (MORIII NG/AFTERNOON) . ' THIS IS MRS. ANN CARTER. I 'm CALLING 
YOy- LONG DISTANCE IN CONNECTION WITH A SPECIAL STUDY ON TELEVISION 

VIEWING. BUT FIRST LET ME VERIFY, IS THIS AREA CODE AND THE 

NUMBER IN STATE 0 



11. 



III. 



IV. 
V. 



VI. 



YES - ASK Q.II 



NO - VERIFY NUMBER REACHED, TERMINATE, CIRCLE 
"WN" AS RESULT AND REDIAL CORRECT NUMBER-. 



THANK m. CAR1*Y0U tell me please how many television sets YOU HA^E 
IN YOUR .jHO>lE? V 

ONE OR MORE -^CONTINUE WITH Q.III.. NONE - TERMINATE AND RECORD 

RESULT AS "SOTV" 

NOW, I NEED TO SELECT ONE PERSON IN YOUR HOME TO INTERVIEW ABOUT HIS 
OR HER TELEVISION VIEWING. /IN ORDER TO SELECT THIS PERSON I FIRST 
NEED TO KNOW HOW MANY PERSONS 18 YEARS OF AGE OR OVER ARE CURRENTLY 

LIVING IN YOUR HOME? DOES THAT INCLUDE YOURSELF? CIRCLE NUMBER 

ON CRR CARD,,^ IN SECTION BELOW ATTEMPT #6 LINE. 

COULD YOU T'ELL ME HOW MANY OF THESE ARE MALES^ RECORD M's ON CRR CARD, 
BELQW ATTEMPT #6. IF MALE CARD, CIRCLE NUMBER IN RESPONDENT SELECTOR 
SECTION TO CORRESPOND WITH NUMBER OF MALES. 



FEMALE(s) age 18 OR OVER? RECORD F's ON CRR 



THEN THERE IS (ARE) ^ _ __ 

CARD, BELOW ATTEMPT W6~. IF FEMALE CARD, CIRCLE NUMBER IN RESPONDENT 
SELECTOR SECTION TO CORRESPOND WITH NUMBER OF FEMALES. 

CHECK RANDOM NUMBER ABOVE CIRCLED NUMBER IN RESPONDENT SELECTOR SECTION 
TO DETERMINE PERSON TO BE INTERVIEWED. 

THAfJK YOU VERY MUCH. THE PERSON I NEED TO INTERVIEW IS . 

IF PERSON ON TELEPHONE, GO TO Q.l ON QUESTIONNAIRE. OTHERWISE CONTINUE 
WITH IS HE (she) AVAILABLE NOW THAT I MIGHT SPEAK WITH HIM (hER) . 

YES - REINTRODUCE PURPOSE OF CALL AND GO TO Q.l ON QUESTIONNAIRE. 
NO - ARRANGE CALLBACK VIA Q . VIA . ■ 



VIA. Jemale; wHAT WOULD BE A CONVENIENT TIME IN THE MORNING OR AFTERNOON 
THAT I KIGHT CALL BACK TO. SPEAK WITH HER? FOR WHOM SHOULD I ASK? ■ 

fL{^l''if,,M^''"''p ^ ^ ^^""^"^ f.^'- ^""^W. WE WILL TRY TO REACH HER 
SOME EVEMING. Record "Evemng" zn callback section. 



Male : 



tlii±£.- WHAT WOULD BE A CONVENIENT Tlf^E THAT I MIGHT CALL TO 
COMPLETE THE INTERVIEW WITH HIM? FOR WHOM SHOULD I ASK? 

Record N.Y. time, day, date and name on CRR' card. J 



CALLBACK 

vn. GOOD EVENING (MORN I NG/AFTERNOONH THIS IS MRS. ANN CARTER. MAY I 



SPEAK WITH MR. /MISS/MRS. 



PLEASE? THANK YOU. 



IF RESPONDENT COMES TO PHONE, CONTINUE WITH Q.VIII. 
IF RESPONDENT IS NOT AVAILABLE, ASK Q.VIA.. 



VIII. mr./miss/mrs. 



J I'm CALLING YOU LONG DISTANCE IN CON- 



NECTION WITH A SPECIAL STUDY ON TELEVISION VIEWING. 



ERIC 
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PROJECT //"C.-J?: PiinLic TFLrvrsmij 

AWARF.NCSS 'SIUD'Y: ,F0]I;UARY M97r 



1. 



2. 







n 1 1 




1 IV. 


28. 


ATT ' S. 


INT /^^ 


iiir 




viir.. 


. . 1 










UHJ. . 


. . ? 










None . 





FIRST COULD YO'J Tl.l.L MF , PLFA^SF. WHj/r CIIAK'NELS YOU CAH RECEIVE ON YCfUR TELE" 
VISIOM '^rr''' rw."// >v/,': ;;. '^;^y 6///*r7rt:. '' .vt'/Vi; /i/iwv;; tv/. i.-^ /I.'^a'; and VWAT 
about" Tin- ciiAr!t:ri.s pctween p an'd "6:;, — the uhf^ channels — which, if AfjYv 
0F,.Tniisi; ctiAij;;LLS can yoij RECnyF.? 

TIJILTL 



TAKE NOTh: OF ANY fTji 
CHANNELS APVKARTN'C/ON 
CHR CARD, 



IS THERE A PUDLIC TELF.VISIQN OR LDUCATIONAL TELEVISION STATION 
IN YOUR AREA? 



Y}:s 



NO 

DK 



) . . . 



"2a, what channel is that? 

DOIJ^T KNOW 

ONLY CirS NOT CM CARD 
1+ CHANNJlLS CARD. . 



••n|. 

n. •^^'^ 



RECOUJ) ALL C If an:/ ELS MENTIONED 
HE LOW 




Q2A 
UNATDKD 



Q2B 
CHANNELS 
AIDrD 



T' 



-DO NOT USE 
LINE IF' Cn 
P APPEARS 
TI! OPA 

YLS...'i ^.MUST BL YES./... I 

PART . . i ^ YES ON NO 2. 

NO I 2B 



2d. according TO OUR INrORMATION, THL 
PUBLIO TELEVISION STATICTtUS) lU YOUR 
AREA IS(ARE) CHANNEL(s) HAV* 
YOU EVER HEARD OF CHANli'Eg|;S v^^^. 

XT'S Q ASK 2C * \ ' 

NO/DK □ SKIP TOjfi?* , 

^Except if 1_ or .2_ channeto in 2A, noi 
' listed on CRR card. —S^ posted' 
scrip t 



Q2C CHANNELS 
RECEIVED 
YES NO DK 



IPs NONE RE- 
CEIVED, SKIP 
' TO Q7 



EX 



i^-'RECE^^TlWI 

QUALI^Y.^ 
GOf^' "FAIR 




•P(|)OR Dlf 



.\3, 



. 3.: 
•ye- 

'.3. 



Q2E ^ 
CBS.l 2. 



.^4 . 



•NO pTv.^a;. 

lINCrR.,^'^^ 

- -r - III I I ir I : 



1 

CBS 1 



ON YOUR TELE- 



REPEAT Q'2C FOR ArPROT^RIATE^y^fJANNELS IN 2A/2E; IF MENTIONED IN Ql USE 
BRACKETED PO^ON 'FOR gkC-t^^ 

2C. CAN YOU/.^fc^ SAID. YOU RECEIVED) CHANNEL 

VISION 'SETY^^lf .^j^. ' ^ ^ 

REPEAT Q2D FOR ALL CHANNELS RECEIVE^h^ 
2d. would you CONSIDER YOUR RECEPTTON ON CHANNEL 



EXCELLENT, GOOD, 



FAIR, OR fOORi 

2e, WHAT kVmi YOUR CBS CHANNEL 

CBS EX(5fLLFNT, GOOD, FAIR, OR POORY 



WOULD YOU CONSIDER YOUR RECEPTION ON 

iR^ 
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HAVE YOU EVER WATCHED ANY PROGRAMS 
ON CHAMNPL _ , TfiE PUBWIC TELE- 



VISION stat'io~n7 
3a. 



NO 
DK 



■A 



ASK 3A, 3B IF 

NECESCyAlU , TUKN 
SKIP TO Q.7 
' • 29. 

HOW MUCH DOES THE QUALITY OF YOUR RECEPTION OF CHANNEL AFFECT 

THE AMOUNT OF YOUR VIEWING OF THE CHANNEL — WOULD YOU SAY IT ' 
AFFECTS^ IT 



3b. 



.A GREAT DEAL 1 I j,c;K Q.3B 

' , SOMEWHAT 2 f 

IN WHAT ^MY Dois IT AFFECT THE AMOUNT OF YOUR VIEWING? 



THINKING )^BO0T A T YPICAL SEVEN DAY WEEK, INCLUDING SATURDAY AND SUNDAY, 
ABOUT HOW MUCH TIME DO YOU SPENETV/ATCH I NG PUBLIC TELEVIS ION. . .WOULD YOU 
SAY THAT IN A 'TYPICAL WEEK YOU , . . . ^'^^^^^^'^^'^^^ VOHTION) 

THINKING ADOUT [MT liEitK^ INCLUDING SATURDAY AND SUNDAY, ABOUT HOW MUCH TIME 
DID YOU SPEND WATCWlNG PJ^IC TELEVISION, WOULD YOU SAY THAT YOU.... 



:h yr ALL. 

mN AN 



.1 . 



(don't) didn t watch 
you (watch>ed less "man an hour 

(per week) " 2 2 

ABOUT AN HOUR (PER WEEK) 3 3, 

2 OR 3 HOURS (per week).. ^ 4 

OR MORE THAN 3 HOURS (PER WEEK)-.. 5 5 

DON'T KNOW V 6 6 



SKIP TO Q? 



ASK Q6 



Cf^U YOU TELL MR PLEASE, WHAT PROGRAMS 
YOU WATCHED ON PUPLIC TELE VISION 
LAST W£EJ^? ... WHAT OTHER PUBLIC TELE- 
VISION PROGRAMS DID YOU WATCH LAST 
WEEK?... WHAT OTHERS? Pf^OBE UNTIL. 
"NO OTHERS" 

ARE THERE ANY CHILDREN UNDER 12 
YEARS OF AGE LIVING IN YOUR HOME? 

DO THEY (does HE/sHE) EVER WATCH 
PROGRAMS ON CHANNEL 7 ,| 







PTV 






PROG. 






YES 






1 






NO 






2 . . 



YES. . .1 ASK Q8 



NO,- 
DK. 



.2 
.3 



SKIP 'TO 



YES. . .1 ASK Q9 



NO 

CANNOT 
DK 



REG 



.2 ) ^'a: 

.3 > T 
.9 ) Ql 



KIP 
TO 
0 



WHAT PROGRAMS DO THEY 
(does he/she) WATCH ON 
CHANNEL ^?...WHAT OTHERS? 

PHOBE UNTIL "NO OTHERS," ' 









PTV 
YES 

1 . 
NO 

2 


— ^ 







NOW I'm GOING TO ASK YOU A FEW QUESTIONS ABOUT PUBLIC TELEVISION IN GENERAI . 
THERE ARE NO RIGHT OR WRONG ANSWERS; WE. ARE JUST INTERESTED IN WHAT YOU 
CAN THINK OF. . . 



NOW/ WHAT DO THE WORDS PUBLIC TELEVISION OR 
TO YOU? • • • f^*-^^; unless Volunteered alco ask: 
DIFFER FROM COMMERCIAL TELEVISION? 



EDUCATIONAL TELEVISION MEAN 
HOW DOES- PUBLIC TELEVISION 



SPEC. .1 



POSS, 



UNAWARK 



IF WE THINK OF PUBLIC TELEVISION AS CHANNEL_ (A CHANNEL) WHERE THERE ARE 
NO COMMERCIALS^ WfMT IS YCUR IMPRESSIOri AS TO WHERE PUBLIC TELEVISION 
OBTAINS ITS FUNDS FOR OPERATI ON? • • • ' WHERE ELSE DO YOU 

THINK PUBLIC TELEVISION OBTAINS ITS FUNDS FOR OPERATION? 
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1?. 



13, 



Pili'.l JC T'lL-VlSIOM rOATIOlii; (UKl CIIAMlirL ) -SOMniMrl MAi:r AI'PCALS 

oil rill AIH |-(>K I lll/.!v: l/'.l. MJI'I'OiM \'UiV\ Til! if; VIIWLRS. IIAVf YOU -XI'''- 
(VH! OP:- Oil TV, a:I Al'IMAL FOU TUrlDS TO SUPPOKT TIIL tli>v. 

rui.Lic iri LviMoi; ;nAi ion? 

HOW no vou ru.i. r\-ifj a riir.iic rn.rvisiofv station appfai. ii.'n, on tii: air, 
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Die. . : . 9 



Fon: ru;!;»:: koi: iTf^ 

TII'.-AIK Af: TALS? 



now CLsr no you i hi about on- 



I AM GOirG TO RHAl) YO!) A Sf.RIt'S OF CTATmrirrS- WHICH PEO'PLC HAVE USCD TO 
DCSCRD^Li PUHLIC 1 ;.l.fV I S I OD F Ur.'V'kA I S I APPEALS. PLL'ASE TFLL ME WfiETHLR 
YOU STi;nliGLY AGRt L, AcR^E SOr-iCWMAT^ OR DO flOl AGREE AT ALL WITH EACH 
STATEKEKT, r<hAlJ ^./.'r, !:::Aiyj::G AV h'KD "X,'' 



A, I WISH THEY DIUH't HAVE TO HAVE AP- 
PEALS ON TV FOR SUf^PORT OF PUJU.IC 
TELEVISION, BUT 1 TOLERATE THLH 



B. RL^^UESTS FOR MONEY ON TV AKF IMPOR- 
TANT IF PUBLIC TELEVISION IS TO SURVIV^ 

C. CAMPAIGNS ON TV TO RAISE FUNDS FOR 
PUBLIC TELEVISION ARE ENJOYABLE 



D, IF PUBLIC TELEVISION IS HAVING 
TROUBLE SUPPOfaiNG ITSELF^ IT CAN'T 
BE VERY QOOD 



. APPEALS FOR MOriEY MiAKE PEOPLE UN" 
COMFORTAHLE DECAUSE THEY DON T FEEL 
IN A POSITIOfJ TO MAKE CONTR I RUT I ONS 
TO PUBLIC TELEVISION 



, I SOMETIMES AVOID WATCHING PUBLIC 
TELEVISION RECAU:.E 1 DON'T WANT TO BE 
ASKED FOR MONEY 



G. PUBLIC TELEVISION SHOULD BE SUPPORTED 
TOTALLY BY THE GOVERNMEf.'T AN'D SHOULD 
NOT REQUIRE DONATIONS • 



r^cMinniAT 



NOT 7 v; 
AT Ahh 



J5. 



NOW THAT VOU HAVE GIVEN YOUR REACTION TO SOME STATEMENTS ABOUT FUND-RA'I S I NG , 
IS THLfiE AI'YTHI^;G VOU VAOULD LIKE TO ADD ABOUT HOW .YOU PERSONALLY FEEL AiiOUT 
RAISING FUNDS F'OR PUBLIC TELEVISIOfi ON TV? '^f ayyvny>yiai p , probe: HOW 
ELSE DO YOU FEEL ABOUT RAJSING FUNDS FOR PUBLIC TELEVISION ON TV? 



16. CONSIDERING^ ON ONE HANDj THE PUI^POSE OF TELEVISED APPEALS 

FOR rUf.'DS TO SUPPGPT PUBLIC TV AN'H/^ON THE OTHER HAND> AGRFK 1 

people's 0RJECTICN3 TO THlM. DO YOU AGREE OR DISAGREE THAT DISAGRF.i: . . . 2 

THESf: APf^EALS ARE A PAIR PRICE TO PAY FOR THE PROGRAfiM I NG BK 9 

ON PUBLIC TELEVISiONi^ 

17. NOW, Tfi!Ni:iNG OF ALL THE VV CHANNELS YOU VERY SATISFIED 1 

WATCH. HOW SATISFIED ARE YOU WITil WflAT IS ' SOMEWHAT SATISFIED OR 2 

AVAILABLE TO .WATCH Of; TELEVISION "PtiESE DAYS NOT SATISFIED AT ALL '-^ 

— vyjULD VOU SAY YOU /TR E : DK 9 

]£, COULD VOU TELL ME WjP/ YOU FEEL THAT WAY? • • iVi^^^^:'/; WHAT OTHER REASONS 
DO VOU HAVE FOR KEELING THIS WAV? 




•NOW TIIINKIIIG AGAIf! 01- PUl^LIC TtiLH- 
VISION, ilOW SATISFIID AIM-! YOU WITH 
WHAT IS AVAILABLE TO WAICfl ON \VV\ \C 
TTLFVISICN TliF.Ct DAYS - WOULD YOU SAY 
YOU AKt: 



VERY SATISFICD 1 

SOKf WHAT SAT I SKI no OR . . 2 
NOT SATISFIED AT ALL. . .3 
I)K 9 
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ASK 



Ha could you" tf;i.l lif wRy"" YbT7L:»:L"TMAT vvay?. .^^^l''^^^^*^^•^WHAT 

OTHFR RF.ASOns DO YOU HAVL FOR FLLLI'NG THIS WAY? 



THERE ARE MAr;Y DIFFERtjlT KINDS OF PROGRAMS AVAILAPl;E ON PUBLIC TELEVISION. 
SOME PEOPLE THINK THFRE IS TOO MUCH GR TOO LITTLE OF CERTAIN KINDS OF 
PROGRAMS. WOULD YOU TFLL ME, PLEASE, FOR EACH KII.'D, WHETHER YOU THINK 
PUBLIC TV HAS TOO MUCfl fl^OGRAMMI :.'G OF THAT KIND, TOO LITTLE^ OR JUST ABOUT 
ENOUGH. ^'^'"^^^ ^'^-'2' A2' lU-D X. 



"X' 




!'!-nr.rAM TVPi: 


TOO 
Kllfil 


TOO 


JUST AJjOUT 


DON' T 




.] . 










a 




?. 










. 9 




3. 














M . 








3 


9 




6. 


v^DISCUSSION PROGRAr^iS AliOUT NEWS AND EVENTS.. 












7 . 














3. 








3 






9 . 














10. ' 














11. 














1?. 
13. 


























lU. 


PROGRAMS OF SP.ECIAL INTEREST TO 












IS. 


PROG.V^y.S THAT GIVL ADVICE AND I NFORMATI ON . -i 




i.. 


3 















IF YOU HAD YOUR CHOICE, WHAT KINDS OF PROGRAMS WOULD YOU LIKE TO SEF 
MORE OF ON PUBLIC TELEVISION? 



DO YOU KNOW IF THERE IS A NONCOMMERCIAL 
PUBLIC BAHIO STATION IN YOUR AREA? 



DO YOU HAPPEN TO KNOW THE CALL 
LETTERS OR DIAL POSITION OP 
THAT STATION? 



DO YOU EVER LlSjrji TO THE 
PUBLIC RADIO STATION? 



NO. 
•DK. 
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YES. 
MO. , 
DK. . 



.1 

,9 



ASf. 23 



3KTP TO-.Q^M^ 
IKTP ^9^^^ 



ASK^ IF NF.CEi 



oy dia I pou'i vzon)- 
T/l/fy; WHAT ARE Tf^EY? 



YFS 1 

NO 2 

DK 9 



3^ 



(|S YOUR TLLL'V1S!0N Sf:T) AMY 01* YOUR 

TCL{:vir>ioN s( r:;) coriNf;cTLU 70 a cahli: 



Tl l.l VISION St.r^ 



YK, 



A. THANK YOU. I HAVF OflLY A PLW RrMMmtK^ CiUESTIOtlS MUICM ARR SlRICTf.Y 
FOR PURIOSLS or CI.A.^SIfMCAriON. . .HOW NANY PERSONtS, INCLUDIIIG CHILDREN 
AND ROOMM^S, ART CURRLNILY LIVING 
IN YOUR IlOiir, . .DOLS THAT IIICLUDE , v 

YOURS[LF? i\ 7 • u h r.> m n 



P, WHAT WaJ^ the LAST GRADT YOU ATTrNUflU ('^■v:i<]v sc-h....l ColJ*>f'/. ^.r^d. 
IN SC^jTOL? 1-3 yrr., ns,.2 Co}]. },f-st /..r 



ad. . G 

H.S. 01 h 

Sc^me col 1 .... u ny:/f/A . .T. s 



C. AND YOUR AOr IS? nec.^wiai-i,' , rtraf? le-h...] 



age ca tcrjov i t 

Dr WHAT IS YOUR OCCUPATION THF 
' NATURE OF YOUR WORK? 

E. IN WHAT INDUSTRY DO YOU WORK? 



F. ARE YOU THE CIUEF WAGE EARNtIR 
IN YOUR HOUSEHOLD? 



G. WfiAT IS' YOUR RELATIONSHIP TO THE 
"CfUEF WAGE EARNER? 

H. WHAT IS TH(! OCCUPATION OF THE 
CHIEF WAGE: EARfJER? ,,\V^.c ' 

I. IN WHAT INDUSTRY DOES HE/sHE WORK? 



r\ 0 0 + ... 

, U DK/NA. 



A: 



vi;s..,( ) M0,..( ) 

(:>k\p to .1 ) (Ask G) 



nK,..( ) 

(Ship to J) 



■Ell 



J. HOW nAMY CARS, IF ANY, ARE THERE , 

IN YOUR HOUSEHOLD? 0. 



, 3+ , 







K. DO YOU, OWN OR RENT .YOUR HOME? 



L. IS YOUR TELEPHONE NUMBER LISTED 
IN, THE CURRENT TELEPHONE DIREC- 
' TORY? 



Own, . , . ] 



Kent. . . . ? 



, 1 - A::}( N No ( ) - ASK M 

DK/IIA. .9 - A'SK A' 



M.. IS THAT BECAUSE YOU HAVE RECENTLY 
MOVED OR DO YOU HAVE AN UNLISTED 
NUMBER? 



Moved 7 

Unl i rtcJ . . . ^ 3 



N. WOULD YOU DESCRIBE YOUR RACIAL WHITE-..^ SPAI-M SH . : . 3 0th 5 

OR ETHNIC i:ACKGROUNDviKS: BLACK... 2 ORIENTAL.. ^» nK/M/^-— 



0. HAVE YOU EV):R f1ADE A DONATION TO 
PUBLIC TELEVISIOf!, EfrM'.:^ IN RE- 
SPONSE TO A TELEVISED ^rW.kLj 
MAIL, OR SOME 0 rH€R KHII) OF AP^PFAL? Yg^ 



% 

No , ... 2 



DK/NA. ... 9 



P. WOULD YOU ESTIMATE THE TOTAL 

INCOME OF ALL PERSONS IN YOUR 
. HOME TO BE: 

Q, SEX OF RESPONDENT 



Under $^,000 1 ^ 1 5 , OnO~t 1 9 , 9 0 0 . . . u" 

•^5 ,00a-.$0 ,9nr). . . . $20 ,OnO or 'over. . . s 

$in ,noo-$iu , 990. , 3 dk/na 9 



Female . . . , ..2 



0 



THANK YOT. YOUR COOJ^ERATION HAS 'BEEN VERY HELPFUL. 
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DEFINITIONS or AWARENESS AND VIEWING 



•One of the purposes of this study was to explore possible 
definitions of awareness and viewing and to recommend those 
which might be adopted asps^andards in public televiSd^h 

^research. This appi&ndix docttments the Rationale and pro- ' 
cedures followed in q^stionnaire design, interviewing, and 
coding so that the resulting measures, and definitions of 
awareness and viewing can be understood in proper contexx* 

Pilot Study f 

Prior' to commencement of the. survey, a pilot study was con- ^ 
ducted in. three markets to test questionnaire wording and to 
determine th^ feasibility of employing one long interview as 
compared with fragmenting the interview into separate seg- 
ments--one covering awareness and fUnd-raising and the other, 
programming. As a result of 1?he pilot study, the questionnaire 
was modified slightly but was maintained in its full length 
as a single interview. In addition, tentative def initions . of 
awareness and viewing were drafted. -The fin^l 'Questionnaire 
design and data processing files for the majox^ study were 
adapted to assure -ability to capture the inform^atidn demanded 
by the tentative definitions of awareness and viewing. 

Awareness 

There are at least two criteria on which to' base measures" of / 
public television awareness, channel , identification and defi- 
nitional identification .,' It is, possible to employ either 
criterion alone or both in combination. 

Determination of awareness bas^d on any criterion is simple 
if the respondent, on one hand,- fails to respond to all ques- 
tions or, on the' other* hand , spontaneously names tjie Ipcal 
PTV channel and identifies it. as the station wYfich is suppor- 
ted by^ public donations instead of commercials , which con- 
cenrlates on informational programming, and vhich features 
,Sesame Street and y ThB Adams Chronicles . However , between the * 
extremes is. a vasr gray area which must be dealt "^with, and in 
the proces.s certain problems arise . 
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Channel Awareness , In deter mi nation of channel aware- 
several -^^robiems may be i dent i f i?5d . 



1. In a national study, the researcher must icJentify 
the local PTV channel(s) available to all re- 
spondents ; otherwise it is impossible to know 
whether the respondent is aware of .what is, in 
fact, the PTV channel. This problem was handled 
as follows : . 

The SRI computer program vhich produces the random- 
digit dial sample identifies the county in which 
each sample- unit falls . For each county, its mar- 
ket was identified based upon Nielsen Designated 
Market Area. PTV channels within that DMA were 
determined and, for persons living near the border 
of a market, channels in adjacent -DMA * s • A com- 
puter program then assigned as many as three channel 
numbers to each telephone number' in the sample. 
The se channel numbers were listed on thd ca3r*d used 
by the interviewer in, her di aling . ef forts , She 
could therefore recognise a station as PTV when 
named ty the respondent, and she' had channel nunv- 
bei>s at her disposal to insert into questions when 
required* by the questionnaire. 

This assignment of the^ population to television 
markets and the consequent production of a statistic 
indicating the proportion of the population to which 
PTV is potentially available is not intended to 
identify. "true" reach of public ^television . People 
living in the market may be beyond the range of a 
weak signal. On the other hand, people convincingly 
reported reception of channels well outside their 
market area. 

The problem of reception is a complex one. Recep- 
tion of a gignal is a function of many variables, 
including the signal itself, the antenna, the tele- 
"vvision set,' geographic contour and. foliage around 
At^e^house, and^position of the set within the house, 
vicious options are available for measurement of 
rece^^^n. A purely engineering study cfan be made, 
in whicman engineering van moves into a ■ street and 
tai^es a reading on recepjtion of the signal. This, 
however^, does not take into account such factors 
as the set available 'in the home or ability to tune 
to a UHF station, etc. Another option is to come 
into the home and take a photograph of the picture 
on the screen. The sje types of studies are , expensive . 
The procedure . followed here of predesignating a 
channel theoretically available in the market and 
asking questions oi\"reception is a compromise. 
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AfTespondent may name a PTV channel not predes ig- 
nited on the card. . 

such cases , the interviewer was instructed to 
probe whether the respondent knew the city from 
which the station broadcasts or whether the chan- 
nel is received via cable. All such information 
was recorded to facilitate coding. Where a re- 
spondent insisted that he or she received an un- ' 
listed channel and could identify its origin or 
mode of reception, that explanation was accepted, 
and the respondent was considered channel-aware 
unaided. 

Various other non-routine responses- were antici- 
.pated and encountered, and coding conventions were 
adopted to cope with them. 

For example, a respondent was aware ur^ided if he or 
she identified spontaneously at least one listed PTV 
channel and no non-PTV channels. . The respondent was 
alsb^ aware unaided if a listed channel plus one un- 
listed channel were named. If, however, in addition 
to the listed channel, mor^^ than one linlisted chalnne 
was named, th.e respondent was not considered aware 
unaided; the awareness level was coded instead 
as recognition ,^ i .e . , the respondent has "heard 
of" the. channel. This coding convention elimi- ' 
nates from the unaided-aware group those who list 
a series of channels as PTV on the theory that 
public television is all television that is free' 
to the public (perhaps xr contrast to cable or 
pay cable television). 



Because of the predesignation of as many as 
three PTV channels, the interview had the 
potiential of becoming unwieldy if the inter- 
viewer named all listed channels in each ques- 
tion. 

To avoid this, the interviewer was instructed 
to select one channel to reference as early in 
the interview as a decision could be made. If 
the respondent named one channel unaided-, that 
channel was referenr-ed thereafter . If the re- 
spondent recognized one channel, or received ^ 
one, or had better reception on one, etc., that 
channel was referenced. Lacking any other clue^^ 
the interviewer referenced a VHF channel in pre5--' 
erence to a UHF. 

In 61 percent of the interviews, a VHF station 
was referenced. In 93 percent of those cases 
where both VHF and UHF stations were predesig- 
nated as available in the area, the VHF station 
was referenced. 



Definitional Awareness . Another series of problems" is 
encountered in determining definitional awareness. . 

1. The question requesting a definition of PTV 
("What do the words 'public television' or 
'educational television' mean to you?") in- 
cluded a reference to ETV , thereby suggesting 
the response 5 "educational . " Since "educational" 
was a priori designated a specific definition, 
the coding of specific definitional awareness 
beqame less stringent than may be considered de- 
sirable. 

This was' a risk taken knowingly. The pretest of 
the questionnaire, which preceded the pilot study, 
revealed .that , in some areas, public television , 
is closely identified- with its educational TV 
origins or current sponsorship, and people who are 
quite familiar with the channel cannot identify it 
as "public television." 

In the present stage of development of public 
television, or more precisely, the differing 
.stages of development in various markets -this * 
problem is difficult to avoid. "Public televi« 
sion" has hardly entered the vocabulary in somi 
areas, ^and it may be unfair to report unawareness 
when, in fact, edUicational television is a known 
medium. 



2. Some respondents, in defining PTV, make a dis- 
tinction between public television and educational 
television. 

Where this occurred, the response was considered 
to indicate "possible" definitional awareness. 

3. Some respondents submit an "incorrect" definition 
(e.g., public television is free) along with an 
acceptable definition. 

By coding convention,^ the acceptable definition 
overrode the unacceptable one. A person was con- 
sidered def initionally unaware only if he or she 
failed to cite any acceptable definition. 

■ . . ^ 

Combination of Criteria . As noted in the text of this ^ 
report, ^each respondent's levels of channel awareness and 
definitional awareness were combined into five levels of 
awareness: complete awareness, definitional awareness, chan- 
nel awareness, possible awareness, and unawareness. This 
merging of criteria was done by computer. 
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Recomniended Definition . Measurement of awareness on two 
bases yields some interesting . insights and probably should be^ 
pursued on a continuing basis to track levels over time. 

However, as long as the need is felt to exist to include 
'^'educat^ional television" in the question which elicits defin- 
itional awareness, that portion of the definition is open to 
question. 

Consequently 5 for general purposes it is recommended that 
awareness be defined on a channel basis primarily. It is im- 
portant, though, that unaided awareness be distinguished . from 
recognition. A survey tRat starts with the question, "Have 
you ever heard of Channel and thereby defines aware- 
ness is probably grossly overrating the level. 

It is therefore recommended that, as a minimum, public tele- 
vision awareness be determined through ^a series of three 
questions : • ^ . 

Is there a public television or educational 
television station "in your are^? 

If yes: What channel is that? 

If no (or if channel is incorrectly 

identified): Have you ever heard of. 

Channel ? • . , 

Viewing 

At various points in this 'report, allusion has been made to 
the possibility that respondents tend to overstate their pub- 
lic television viewing, (a) because they have sensed the in- 
terviewer's interest in PTV and wish to be agreeable and (b) 
because PTV viewing exuJes an aura of prestige. The ques- 
tiohnaire was constructed with the intention of deflating this 
overstatement through a series of questions on viewing: 

' - Have you ever watched any programs on Channel , 
the public television station? 

Thinking about a typical seven-day week, in- 
cluding Saturday and Sunday, about how much time 
do you spend watching public television . . Would 
you say that in a typical week you don't^watch at 
all, you watch less than an hour per week, about 
' an hour per week, 2 or 3 hours per week, or more 
than 3 hours per week? 

Thinking about last week , including Saturday and 
Sunday , about how much time did you spend watch- 
ing public television .,. Would you say that you 
didn't watch at all, you .watched less than an 
\hour, about an hour, 2 or 3 hours, or more than 
3 hours? 
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Can you tell me*, please, what programs you watched 
on public television last week? 

There was a definite rationale behind the sequencing and 
wording of these questions that should be^documented . 

1. Ever viewing . This is tKe major filter question 
that identifies the never -'vitewer who can there- 
after be spared. the other questions in the series. 

Those who become identified as ever viewers repre- 
sent the maximum identifiable number of PTV viewers. 
They exclude som,e people who are, in fact, PTV 
ever viewers but who define "ever," not as refer- 
ring to all t'he days of their life, but to some 
period known only to them. They also exclude 
preople who have ever viewed PTV on some other 
channel in some other locality . For practical pur- 
poses, however, this is the most inclusive defini- 
^ - tion , certainly more likely to include people who 

should be excluded than to exclude people who' should 
be inqluded . , - 

When gross comparisons at^e desired between people, 
who eVer view or never view I^TV , this definiti£)n may 
serve the purpose. As the measure of level of view- 
ing , it can RTobably be dismissed as inadequate . 

2.. Typical week viewing . This question, as well as the 
question on past-week viewing, is worded carefully 
to (a) define a week as specifically including the 
weekend, (b) include explicitly the possibility of 
no viewing at all, and (c) provide a realistic : choice 
of viewing hours so that the respondent is not encour 
a^ed to inflate his answer simply because an honest 
"one hour" sounds so inadequate in contrast to^ per- 
haps, 20 hours per week, which would be a realistic 
answer category for commercial television. 

Despite care in wording, "typical we^k" tends to be 
a nebulous concept with different meanings for dif- 
ferent people. The question is therefore not in- ■ 
eluded because of the information it might yield; 
it is employed as a defuser of th^ inflation effect 
referenced earlier. A person who has indicated 
that he watches PTV and that he watches in a typical 
week can be more objective in his response on past- 
week viewing than is the cas,e where the interview 
immediately asks the question of real interest, 
namely past-week viewing . 

3, Past-week viewing . The deflating effect of the 
• typical -week /past -week sequence is indicated by 
the fact that 3U percent of people who reported a- 
specific amount of time spent viewing PTV in a typi- 
cal week reported no PTV viewing last week. Clearly, 
some of these may, in fact, "typically" view'PTV 
and not have been able to view in the preceding week; 
howL,/er, it may be concluded that some proportion of 
people inflated their response to the first (question' 
and were more accurate in response to the second. 



44 



39. 



^* Identification of pv\>grams viewed . One standard 
. definition of PTV viewing has^involved past-week 
. viewing in addition to' identification of a PTV 
program, viewed last week .^ This represents ^the 
narrowest of def in: tior-; , eliminating all but 
those who can recall a bona fide PTV program 
aired in the week preceding the interview, and 
recall it either by name or "in sufficient detail 
*^ to permit identification. 

, There are some problems with this definition. If 
the definition is to be applied in its most pre- 
cise, stringent form, it is necessary to have in- 

^ formation about available programming, both titles ' 
and dates , as well as a description oi^content 
for those instances where the respondent provides 
a summary of content rather than a precis.e title • 
The coders must be very familiar with PTV/program- 
ming, but even if they are, mistakes in^j^Tii 
will be made.. How does one determine vi^m:Bfer a 
PTV program was viewed last week if the 'respondent 
names, for example.. Masterpiece Theater, without - 
further specifying the series? Also,- strictly 
speaking, the date of the interview should be com- 
pared with the date the . program was shown in the 
market. 

This kind of coding effort is practically impos- 
sible to achieve in a national study. In this 
. study, an effort was made to identify programs as 
PTV or^non-PTV, but not to determine whether a 
specific program was shown in a market within a 
designated tihie span. Generic program types, 
such as "music" or "news," were not considered 
adequate identification although, in f aj^t , the 
respondent may have viewed a news or music program 
on PTV last week. 

Because of the problem« inhei^ent in application of 
this definition, it -probably understates the inci- 
dence of past-week viewing. Probably the "true" 
level of past-week viewing lies somewhere between 
past-week viewers as a whole and past-week viewers 
who can, identify a program'. 

Recommended Definition . Through application of the various 
definitions of PTV viewing explored in this study, it was pos- 
sible to identify various levels of commitment to PTV: the 
never viewers, the seldom viewers who view ever but not in a 
typical ^week or last week, the intermittent viewers who report 
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viewing in. a typical week but not last week, the past-week 
viewers who cannot identify a^ program viewed in that period^ 
and the committed viewers who can name a program viewed 
last week. Like the various levels of awareness, these 
levels of viewing should bfe interesting to track over time. 

However, it is recommended that, at a minimum in measuring 
viewing , three levels are determined ever viewers , past- 
week viewers who cannot identify a program viewed, and 
past-week viewers who can identify a program viewed. The 
definition to be employed in any specific analysis of re- 
sults would then .depend on the purpose of the analysis and 
on the size of sample for each sujbgroup. It should be rec- 
ognized that ever viewing and past-week viewing without 
program identification probably overstate the viewing they 
are intended to represent, and past-week viewing with pro- 
gram identification is probably an understatement. 

It is strongly recommended, that these definitions be applied 
through a sequence of f^ur questions as described herein -- 
ever viewing, typical week, past week , program' names . As 
was indicated on the subject of awar^eness, a*ay attempt to 
measure viewing^. through application of a single questio^is 
likely to grossly overstate the level. Unfortunately, ^ 
is impossible at this point to recommend any single, quPck 
question which can be employed with confidence to ascertain 
the level of awareness or viewing of public television. 

Relationship of the Population to PTV 
» * 

Applying the procedures and definitions reported here, the . 
adult telephone/television population may be segmented on 
the basis^ of its relationship to public television as shown 
on the chart which follows, as of February 1976. 



3 



46 

A 



\ 



Public Television Reception, Awareness, and Viewirvg 



Percentage of Adult Population 



Relation to PTV* 



Past-week viewers , 
program 
identified 



Past-week viewers, 
program 
unidentified 



Ever viewers 
but not"' 
past-week 



Channel- aw are 
non viewers 
•ever 



Channel-aware 
nonreceivers 



Channel- unaware 



Mo PTV available 



18% 



Past- 
week 
viewers 
37% 



19% 



23% 



.J 



Ever 
vi ewers 
60% 



17% 



9% 



,10% 



U% 



■ ' * , Ease: 1083 

*See text for an explanation of categories . 
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Channel- 
aware 
receivers 
77% 



Channel- 
aware 
86% 



Channe 1- 
un aware 

- 
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